
THE ROLE 

OF AI IN 

MARKETING
How AI is transforming the way businesses 

market their products and services



What is AI marketing?

The process of leveraging AI methods and 

tools to produce customer insights that 

marketers can use to optimize spending, 

customize content, and personalize the 

customer journey.



Why is AI important 
for marketing?

• The amount of data available to marketers 

is growing exponentially. AI can help 

marketers make sense of this data and 

use it to make better decisions.

• AI can automate tasks, freeing up 

marketers to focus on more strategic work.

• AI can personalize marketing messages, 

making them more relevant and effective.



Here are some reasons 
to use AI in marketing

Inspiration

AI can help marketers generate 

new ideas for content, 

campaigns, and products. For 

example, AI-powered tools can 

help marketers identify trends, 

analyze customer data, and 

brainstorm new concepts.

Coding

AI can help marketers automate 

repetitive tasks, such as coding 

and data entry. This can free up 

marketers’ time to focus on more 

creative and strategic work. Also, 

a marketing is not obligated to 

know deep coding.

Scaling

AI can help marketers scale 

their marketing efforts and reach 

more people. For example, AI 

can help marketers personalize 

content, target ads, and manage 

social media accounts.

Knowledge

AI can help marketers better 

understand their customers and 

their needs. For example, AI can 

help marketers identify customer 

segments, analyze and predict 

customer behavior.



How AI is 
being used in 
marketing



Targeted 

advertising

AI can be used to target ads to 

specific audiences based on 

their demographics, interests, 

and behaviors. This can help 

marketers reach the right people 

with the right message at the 

right time.

Examples

• Retail companies use AI 

to target ads to customers

based on their past purchase 

history, browsing behavior, and 

demographics.

• E-commerce companies use 

AI to recommend products to 

customers based on their past 

purchase history and browsing 

behavior.

• Travel and tourism companies 

use AI to target ads to 

potential travelers based on 

their interests, such as their 

preferred destinations and 

activities.



Social media 
marketing

AI can be used to manage social 

media accounts, schedule posts, 

and interact with customers. This 

can help marketers save time 

and reach more people.

Examples

• Consumer packaged goods 

companies use AI to manage 

their social media accounts, 

schedule posts, and interact 

with customers.

• Entertainment companies use 

AI to analyze social media 

data to identify trends and 

influencers.

• Media companies use AI to 

personalize the news and 

entertainment content that they 

deliver to users.



Content 

marketing

AI can be used to generate 

content, such as blog posts, 

articles, and social media posts. 

This can help marketers save 

time and create more engaging 

content for their audience.

Examples

• Technology companies use AI 

to generate personalized email 

newsletters for customers and 

to create blog post titles and 

summaries that are likely to 

appeal to the target audience.

• Healthcare companies use AI 

to create educational content 

for patients and to personalize 

the marketing messages that 

they send to patients.

• Financial services companies 

use AI to create personalized 

financial advice for customers 

and to generate marketing 

content that is relevant to the 

customer’s financial situation.



Customer 
service

AI can be used to provide 

customer service support, such 

as answering questions and 

resolving issues. This can help 

marketers improve the customer 

experience and reduce costs.

Examples

• Telecommunications 

companies use AI to develop 

knowledge bases that 

customers can access to find 

answers to common questions.

• Banking and insurance 

companies use AI to create 

chatbots that can answer 

customer questions and 

resolve issues 24/7.

• E-commerce companies use 

AI to provide personalized 

customer support, such as 

helping customers find the 

products they are looking

for and completing their 

purchases.



Customer 
segmentation

AI can be used to segment 

customers into groups based on 

their demographics, interests, 

and purchase behavior. This 

allows marketers to target their 

marketing messages more 

effectively.

Examples

• Clothing retailers use AI to 

segment their customers 

into groups based on their 

age, gender, and clothing 

preferences. This allows the 

retailers to target different 

marketing messages to each

group, such as sending emails 

about new arrivals that are 

relevant to their interests.

• Financial services companies 

use AI to segment their 

customers into groups based 

on their income, risk tolerance, 

and investment goals. This 

allows them to provide 

personalized financial advice to 

each group.



Lead 
scoring

AI can be used to score leads, 

or potential customers, based 

on their likelihood of converting. 

This helps marketers prioritize 

their marketing efforts and focus 

on the most promising leads.

Examples

• Software companies use 

AI to evaluate leads 

according to their 

probability of converting 

into customers. This helps 

them in the prioritization of 

marketing initiatives, 

directing attention towards 

the most prospective leads.

• Marketing agencies use AI 

to score leads based on 

their budget, timeline, and 

goals. This helps them 

match the right leads with 

the right marketing 

solutions.



Campaign 
optimization

AI can be used to optimize 

marketing campaigns by tracking 

their performance and making 

adjustments as needed. This can 

help marketers get the most out 

of their marketing budget.

Examples

• Marketing automation platforms 

use AI to enhance marketing 

campaigns through continuous 

performance monitoring and tom 

make necessary adjustments for 

optimization.

This helps them ensure that 

campaigns are reaching the 

right people and getting the 

desired results.

• Social media marketing 

agencies use AI to optimize 

marketing campaigns by 

tracking the engagement

of their posts and making 

adjustments to the content and 

timing of their posts. This helps 

them ensure that their campaigns 

are getting the most attention 

from their target audience.



Fraud 
detection

AI can be used to detect 

fraudulent activity, such as click 

fraud and fake reviews. This 

helps protect businesses from 

financial losses.

Examples

• Payment processing 

companies use AI to detect 

fraudulent activity, such as 

credit card fraud and identity 

theft. This helps them protect 

their customers from financial 

losses.

• Retail stores use AI to detect 

fraudulent activity, such as 

return fraud and gift card 

fraud. This helps them protect 

themselves from financial 

losses.



Real examples



Newsletter

Adopt Mastiha Trees - “Write 

a letter like a parent of an

adopted kid to her/his adopters 

like writing a diary about the YY 

process”.

Social media marketing

• Copywriting ideas for social 

media posts - “Imagine you 

are the marketing expert of 

company A and want to 

showcase the top 3 benefits of 

product 1”.

• Copywriting ideas for ads - “I 

want to introduce my local 

delight to Mexico. Please give 

me some copywriting ideas.”

Marketing / advertising plan

Unblocking your mind. Does the 

hard work.

Video marketing

Scenario ideas for winery.

AI Photoshop

Image enhancements.



AI marketing tools

ChatGPT

ChatGPT is a large language 

model chatbot developed by 

OpenAI. It can be used to 

generate realistic and engaging 

conversations with customers, 

answer questions, and provide 

customer support.

Google Bard

Google Bard is a large language 

model chatbot developed by 

Google AI. It can be used

to generate text, translate 

languages, write different kinds 

of creative content, and answer 

questions in an informative way.

Photoshop

Photoshop is a popular image 

editing software developed by 

Adobe. It can be used to create 

and edit images, as well as to 

add AI-powered features such 

as background removal, object 

selection, and content-aware fill.

Midjourney

Midjourney is a text-to-image 

diffusion model that can 

generate realistic images from 

text descriptions. It can be used 

to create marketing materials 

such as social media posts, 

blog post images, and product 

images.



The future of AI 
in marketing



AI is still in its early stages 

of development, but it has 

the potential to revolutionize 

marketing.

As AI technology continues 

to improve, we can expect 

to see even more innovative 

uses of AI in marketing.

Potentials of AI in marketing:

• Personalization: AI can be 

used to personalize marketing 

campaigns and messages to 

individual customers.

• Automation: AI can be used to 

automate repetitive marketing 

tasks, freeing up marketers to 

focus on more strategic work.

• Insights: AI can be used to 

analyze customer data and 

identify trends and patterns, 

which can help marketers 

make better decisions.

• Creativity: AI can be used to 

generate creative marketing 

ideas and content, such as ad 

copy, blog posts, and social 

media posts.

• Efficiency: AI can help 

marketers improve the 

efficiency of their marketing 

campaigns and get better 

results with less effort.



AI is still in its early stages 

of development, but it has 

the potential to revolutionize 

marketing.

As AI technology continues 

to improve, we can expect 

to see even more innovative 

uses of AI in marketing.

Limitations of AI in marketing:

• Cost: AI marketing tools can 

be expensive, especially

for small and medium-sized 

businesses.

• Complexity: AI marketing 

tools can be complex to use, 

and may require specialized 

training.

• Data requirements: AI 

marketing tools require large 

amounts of data to train and 

operate effectively.

• Bias: AI marketing tools can be 

biased, which can lead to unfair 

or discriminatory outcomes.

• Privacy: AI marketing tools 

collect and use customer data, 

which raises privacy concerns.



Conclusion

AI is a powerful tool that 

can be used to improve the 

effectiveness of marketing.

Businesses that embrace 

AI will be well-positioned to 

succeed in the future.

Will AI replace humans?

You will not be replaced 

by AI! 

You will be replaced 

by someone who knows 

how to use AI!

At least for now!



Any questions?



Thank you!


	Slide 1
	Slide 2: What is AI marketing?
	Slide 3: Why is AI important for marketing?
	Slide 4: Here are some reasons to use AI in marketing
	Slide 5: How AI is being used in marketing
	Slide 6: Targeted advertising
	Slide 7: Social media marketing
	Slide 8: Content marketing
	Slide 9: Customer service
	Slide 10: Customer segmentation
	Slide 11: Lead scoring
	Slide 12: Campaign optimization
	Slide 13: Fraud detection
	Slide 14: Real examples
	Slide 15
	Slide 16: AI marketing tools
	Slide 17: The future of AI in marketing
	Slide 18
	Slide 19
	Slide 20: Conclusion
	Slide 21: Any questions?
	Slide 22: Thank you!

